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What if your branding could be bolder?

@ Branding, video & marketing
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What if your next ad campaignh was
wilder than you ever imagined?

@ Branding, video & marketing



LOVE IS

NATURAL

MAKE SURE THEIR CHEWS ARE TOO.

The All-Natural chews from the Himalayas
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My grandfather drove it, My giaiaiather wore it, | My grandiather had them,
my father drove it, my fatherwore i, o my father had them,

NOW IT'S MY TURN NOW IT'S MY TURN NOW IT'S MY TURN
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www.rivulis.com s Rivulis www.rivulis.com ivulic www.rivulis.com & Rivulis
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What if your products were delivered
in stunning packaging?

@ Branding, video & marketing
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What if you could elevate your brand
with mind-blowing characters?

@ Branding, video & marketing
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What if your digital influence
could reach new places?

@ Branding, video & marketing
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BARRACUDA
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1.984 likes
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What if your videos could be
eye-catching and unforgettable?

@ Branding, video & marketing
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What if your website was as exciting
as any adventure you have been on?

@ Branding, video & marketing



e i Lt e Ty e N

Par Lo J Bl

D

T
How it works

dowe do? wmw

e 2l rg
SUL oMl =Cay SCO0TEL U @354 S500ed On dwarig

What is MyPHI?
H
| ’ by 1.3 o ik @ ieT o il i e & 0 BO:
‘ RO T P D0 L0 Pt DaChrDlOay aieddl ORIt
T T i s - i oo ther beered s of 88 Commasnit s, with &
e AL |
3 iz Tt 0y B MWD TaE- (0TI TH NS
Hatirgns Faalth rsoondy wihasd ; . ‘
riscond i A, of wearabde cetatl e o] VR B0 e 5 R EE el el oo T, 0 el
o Urn CRAEE T NoelT Ol Sl e D
Enrapid o i aresEE nbo & osrpliih sl e
b Ut s Can seaeienals sy v 2, A —_ - VRS Plrat BRALTRVILA O 1AM AR PRl e
oec EFpads Can aluD B0 hodipe Te=aewi O Engoieing O Cooempded ety D olssiecnnl s
MR HI b sufomaikcaBy shaee data vailh angeone of B | So=Cil BB b POttt o M Bt B Y gt Ul MBS0 1D
sl Cheomoried ), e FFapCrnly el LS, el ORI Laf Iradrd LRSmugh
[ e | @ RN L B Bag ke BEeeal
D il gl ol B2y PP o ARl [ o Hieh
1 = p ™ R 5 el LRSS e
’ Lt ; SIEUnS Tl & Roir-COedl o4t &3 -
- e ' 5 Ioa 58 ST anly fsS S el raiy o i,
i o 7 * ‘I SRS T O vl P Sl mtet v P G By irietid iy el
: Our Mission
o - Of CFad Tendice i, Fbdethy, RoCill, Safnd don el wiif L5
e _.-"'f Ot e REy i UGt ol S rhenr R B Tirganilihy Sasri SbncEas LIRS Irafnerd o adne e ivsdsiiil 1R endung fias ESrspli o 30 Pl hlsdd
- - of k-0l BOCerih IS A0 SN LeSheEiry foat 381 S ifnss Ty Mrmleiri (= gy’ e, vl SRR B et i
¥
ey e oo e redey i kally abde OAQATITATH Fune B NN 10 Siry 08 Pl benl: Ty e Fuebon =g 1kt \\\
WTHOE A o e e el B D {emarere ! Pepaiii sl 3o anpedd miniba gl Bl o of 58 sdskahaddise ‘
——1 \\\\
i i
I| - T
e Demo Video
| £ -ll|l |
MyPHI, the Health Information Al ! S,
Exchang=e Flatform 2 L1 I
a Our Services TR ~
1 | el |
Chasf cisi Bt Pufiaslengnyt, MRl G Pl BHIPSA. nall FEREL | |
CiampRant Foaith IS MRS Sl MInOE ERNLESTTY SNl el Cenf oo Y -
Ene WPy o . L e
o VTN PSR B TR, Sl E O Ly e P Bt i Health Irsformation
BoeelAes Lt lanh 3 eeed o gt e EhaTediT fe g, oot Faath T Exchange Flatiorm
reparhy, Bhaad rpcandre, Fualth aps, o waarabie S [ e s |
| =seesemsmanm |
& Euth RS EpEe by LTS e S SEGERIEe HI%G B fye et s n— -
2T Evil EROE LriSrE SO0 SOAMMEREh: SRS vl [EEss £F L e —
Sl U S0 St S aiihe .'-'_.'f-'.l o] B Serlafy il 8 iy LN S SlGlS [ eme— ]
ity s &F Uil clussrire) e

Data Analytics/Dashboard

\_ J
@ Vaccination Center ‘ﬁ})
i1

."-
|'I |lll
COVID-H Vaccing Hesltancy o
w and Uptake Frogram




e 66

WHO WE ARE
! 4 E50 AUT VIAM INVENIAM - :
,EQ}" T e SUT FRCIAM AD ASTRAR _':].
.y ) g, [ il P el il Sy ol Pl e — I
== —

HELP US BUILD BETTER FUKTLER

ouUR PRODUCTS

o PRI P
oy L L
. R Gy | S
e 13 — ] -
i e e ey
s e W ) T —
Lx ofLld f—
: - =
“'ﬂ_ :-_-lr-,-- i -' 0 -

e - L T )
o e = Ty -
— - ——— = —

— - admi b -
ﬂ!h:lh'_bl T T — L]

- = o |.|u_.._ T

—— e —

= =2 i
P iy g _ — B

Ay . =
e ——— - i e,
) i
v rin - ~ - =
e - =

B -

g e —— e ——
e

= e O om B Srmhag e s em w o b e
P s Thd S a
s =

£
B S ol I T e Sl

s (A R T
gy ey S BE wEREL
rgrErnard e b S rae S e

e § Hemid B0
I ' T -
Yo e ] o s P
T P R T S R e o R E
Ve s d f e i e e g e e TN
e oy e
o ] il T b il i B o
R - ety e 0 AR, o e .
Ry S B i s ' e B i e B Ty P e
- e i g el =
-|-|m=- BT B |
e - = i, Raiia i il (el Mo Rl ol r—
b iy g i s T T ey s P e
ey B R T e e I

Y e =l ]




peric ct gamiles
cell ence D Eﬁm‘:d

Ea

ICA




VIOFENCE



What if you could take your brand into the future?

@ Branding, video & marketing
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www.brandnpizza.com



